TELEMARKETING

For THE CONSUMER
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1-877-FTC-HELP

FTC FACTS for Consumers

You Make the Call:
The FTC’s New
Telemarketing

Sales Rule

he Federa Trade Commission’s (FTC's) amended Telemarketing
T SalesRule (TSR) will put consumersin charge of the number of
telemarketing callsthey get at home. With the creation of anational
“do not call” registry, the FTC will make it easier and more efficient for consumers

to stop getting the telemarketing sales calls they don’t want.



Facts for Consumers

When will the national “do not call”
registry take effect?

* InJduly, consumers may begin registering
for free online or by calling atoll-free
number. To better manage the anticipated
volumeof registrations, initial sign-up by
phone for the national “do not call” registry
will be phased in, region-by-region, over an
eight-week period. Onlineregistration will
beavailablenation-widein July.

* In September, telemarketers and other
sellerswill have accessto theregistry. They
will berequired to scrub their call lists
against the national “do not call” registry at
least once every 90 days.

* In October, the FTC and the States will
start to enforce the national “do not call”
registry provisionsof the Amended
Telemarketing SalesRule. Violatorsare
subject to afine of up to $11,000 per
violation. At this point, consumers on the
registry should start to get fewer
telemarketingcalls.

The FTC'simplementation schedulefor the
national “do not call” registry will be updated
at www.ftc.gov/donotcall.

How will the national “do not call”
registry work?

You will be ableto register for free online
or by calling atoll-free number. If you are
registering by phone, you will haveto call from
the telephone number that you wish to register.
If you register online, you may need to provide
limited personal information for confirmation.
Theonly identifying information that will be
kept in the registry will be the phone number
you register. You can expect fewer callswithin
three months of the date you sign up for the

registry.

Your number will stay intheregistry for
five years or until you take your number out of
the registry or change phone numbers. After
fiveyears, you will be able to renew your
registration.

The law requires telemarketers to search
the registry every 90 days and delete from their
call lists phone numbersthat are on the registry.
If you find that you are receiving telemarketing
calls even after you have registered your tele-
phone number, you will be ableto fileacom-
plaint with the FTC online or by calling atoll-
free number. A telemarketer who disregards the
national “do not call” registry could be fined up
to $11,000 for each call.

Who is covered by the national
“do not call” registry?

Placing your number on the national “do
not call” registry will stop most, but not all,
telemarketing calls. Some businesses are ex-
empt from the TSR and can still call you even if
you place your number on the registry. (These
include long-distance phone companiesand
airlines, and insurance companiesthat operate
under state regulations.) But most
telemarketing callsare placed by professional
telemarketing companies, and they are not
exempt, even if they are calling on behalf of an
exempt company. The bottom line: Professional
telemarketers cannot call you if you are on the
registry.

There are other business that are not re-
quired to “go by thelist.” For example, organi-
zations with which you have an established
business relationship can call you for up to 18
months after your last purchase, payment or
delivery — evenif your nameison the national
“do not call” registry. And companiesto which
you’ ve made an inquiry or submitted an appli-
cation can call you for three months. However,
if you ask acompany not to call you, it must
honor your request, even if you have an estab-
lished businessrelationship.
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If you place your number on the national
registry, you may give written permission to
particular companies that you want to hear from.
If you don’t put your number on the national
registry, you can still prohibit individual
telemarketersfrom calling, one by one, by asking
them to put you on their company’s “do not call”
list.

One moreimportant point: Although callers
soliciting charitable contributions do not have to
search the national registry, afor-profit
telemarketer calling on behalf of acharitable
organization must honor your request to be put
onits“do not cal” list.

How does the national “do not
call” registry square with state

lists? °

» Telemarketersmust discloseall material
information about the goods or services they
are offering and the terms of the sale. They
are prohibited from lying about any terms of
their offer.

In addition to creating the national “do not
call” registry, the amendmentsto the TSR will:

e Greatly reduce abandoned calls.
Telemarketers will be required to connect the
call to a sales representative within two
seconds of the consumer’ sgreeting. Thiswill
reduce the number of “dead air” or hang-up
callsyou receive from telemarketers. These

callsresult from the use of automatic
dialing equipment that some-
times reaches more numbers
thanthereare available

Many states have “do not call” .°. More inforn.lcﬂion .°. szldeés.r'epreseﬂtati\r/]%. In
registries. The FTCisworking @ on the national ° Ition, whenthe
to coordinate the national “do e “do not call” registry %  lelemarketer doesn't
not call” registry with these s and the . Ztaavn%ﬁ]rergresaer:flve
statesto avoid duplication. Telemarketing Sales * o %&éﬂge i
Thisprocesswill takeayearor o Rule is available at ® play tolet you know
more; check theFTC'swebsite - www.ftc.gov/donotcall. ¢  who'scaling and the

or your state attorney general’s
officefor details.

Are there other protections
against unwanted
telemarketing calls?

The Telemarketing Sales Rule prohibits
deceptive and abusive tel emarketing acts and
practices and protects you from unwanted late-
night telemarketing calls:

» Cadlingtimesarerestricted to the hours
between 8 am. and 9 p.m.

» Telemarketers must promptly tell you the
identity of the seller or charitable organiza-
tion and — before they make their pitch —
that the call isasalescall or acharitable
solicitation.

telephone number
they’recalling from.
Thelaw prohibitsasales
pitch. And to give you time
to answer the phone, the
telemarketer may not hang up before
15 seconds or four rings.
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* Restrict unauthorized billing.
Before billing chargesto your credit card
account, telemarketerswill be required to get
your express informed consent to be charged
— and to charge to a specific account. If a
telemarketer has your account information
before the call and offers you goods or
serviceson afreetrial basisbefore charging
you automatically — also known asa“free-
to-pay conversion” offer — the telemarketer
must get your permission to use a particular
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account number, ask you to confirm the The FTC works for the consumer to prevent
number by repeating the last four digits, and, fraudulent, deceptive and unfair business prac-
for your protection, record the entire phone ticesin the marketplace and to provide informa-

transaction. tion to help consumers spot, stop and avoid
them. To file acomplaint or to get free informa-
* Requirecaller ID transmission. tion on consumer issues, visit www.ftc.gov or
Telemarketers will be required to transmit call toll-free, 1-877-FTC-HEL P (1-877-382-
their telephone number and if possible, their  4357): TTY: 1-866-653-4261. The FTC enters
name, to your caller ID service. That will Internet, telemarketing, identity theft and other

protect your privacy, increaseaccountability  fyad-rel ated complaintsinto Consumer Sentinel,

on the part of telemarketers, and help in law asecure, online database available to hundreds of
enforcement efforts. Thisprovision will take civil and criminal law enforcement agenciesin
effect one year after the release of the U.S. and abroad.

the Rule.
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